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Sweetening the 


Deal 


Cal State Long Beach students remain a captive 
audience for soft drink advertisement and 
limited beverage options. 


By KEVIN FLORES 
Special Issues Editor 


The ‘90s tagline “Always Coca-Cola” takes on a new meaning at Cal State 
Long Beach, which has been branded a Coke campus through at least 2021 
after recent contract negotiations. 
This designation as a Coke campus means that the university, under the 
terms of what is colloquially referred to as a “pouring rights agreement? 
must exclusively sell Coca-Cola beverages campuswide, notwithstanding 
some strict and limited exemptions. 
In return for their commitment to Coca-Cola, Forty Niner Shops 
receives a yearly sponsorship fee of $195,000 (or about $5.21 per stu- 
dent per year) for the extent of the contract, commissions on all 
vending machine sales and “incentive funding” for every case of 
product purchased from the bottler past a certain threshold. 
The Forty Niner Shops made $76,638 in vending machine com- 
missions last year but did not meet the volume threshold required to 
receive incentive funding. 
Proceeds from Coca-Cola are split between the Forty Niner Shops and 
the Athletics Department and the nonprofit uses its share for operating costs 
such as utility bills and building maintenance as well as donations to the uni- 
versity, according to Kierstin Stickney, the director of marketing and communi- 
cations for the Forty Niner Shops. 

The current contract signed in 2006 was set to expire in August, but was ex- 
tended this month for an additional five years through an amendment added 
earlier this year, a move which went mostly unannounced to the student 

body. 
The 2006 contract included a clause that would have extend- 
ed exclusive selling rights to Coca-Cola for 
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Round two for 
safety talks 


A student leader-led forum 
will be held today to further 
discuss campus safety. 


By MIRANDA ANDRADE-CEJA 
Arts & Life Editor 


Student leaders from cultural and political or- 
ganizations are organizing an open forum between 
students, faculty and administration regarding 
campus safety concerns. The forum will take place 
today at 5 p.m. in the USU ballrooms and will go 
on until 6:30 p.m. 


Ee 


This forum will be the second attempt at creating 
an open dialogue between the campus community 
and Cal State Long Beach administration — but 
this time around, student leaders will orchestrate 
the conversation. 

Black Student Union President Justin Bradley 
organized the second forum alongside President 
Jane Close Conoley and Vice President Carmen 
Taylor as well as several other student organiza- 
tions such as La Raza Student Association, Stu- 
dents for Justice in Palestine and the Muslim Stu- 
dent Association. Those groups will also speak at 
the forum. 


see FORUM, page 2 
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Members of the public gather at the Place de la Bourse in Brussels to leave messages and trib- 
utes following the terrorist attacks on Tuesday, March 22, 2016. 


Column 


To Brussels, with love 


With yet another international 
terrorist attack hitting way too 


close to home, what are we to 
do? 


By MICAYLA VERMEEREN 
Opinions Editor 


How many mornings will there be where I wake 
up, look at my phone's notifications, check my 


email, read a headline and think, “Oh, my loving 
God?” 


OPINIONS 6 


And I’m an atheist. 

I really don’t know what there is left to say at this 
point. 

Between living in the Netherlands this past 
summer, having my sorority sister lose her room- 
mate Nohemi in the Paris terrorist attacks this fall 
and hearing my best friend tell me he's scared to 
walk into work at Disneyland today, this sort of 
headline is familiar, but still painful. 

I don't know how I’m supposed to absorb it. And 
I know I'm not the only one. 


see BRUSSELS, page 6 
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Sigma Lambda Beta 
certified 93 students 
at a free event this 
year. 


By NATALIE RODRIGUEZ 
Staff Writer 


Every year, Kappa Beta organizes a 
free event to help raise CPR awareness 
for students at Cal State Long Beach. 
This year, the fraternity certified nearly 
100 students with the help of Associ- 
ated Students, Inc. and the American 
Heart Association. 

On March 12, the Kappa Beta chap- 
ter of Sigma Lambda Beta Internation- 
al Fraternity Inc. held its 10th annual 
free certification event to CSULB stu- 
dents. 

Diego Cabrera, senior kinesiology 
major and treasurer of Sigma Lamb- 
da Beta, said that the fraternity had a 
background story as to why arming 
students with CPR knowledge is im- 
portant. 

“The program was established in 
2001 because there was an unfortunate 
death of one of our fraternity brothers, 
Victor Correa, who died while vaca- 
tioning and visiting his family in Puer- 
to Rico,’ Cabrera said. “Im not sure as 
to. what happened or the full details, 
but if someone knew CPR right there 
and then, he would've lived and been 
here with us today.’ 

Established at CSULB in 2001, 
Kappa Beta emphasizes the needs and 


wants of neighboring communities, 
to establish partnerships with others, 
maintain a brotherhood, and to con- 
tinue and preserve a strong academic 
structure while spreading cultural 
awareness and service at CSULB. 

The fraternity’s mission is to teach 
people CPR so that they can perform 
and provide assistance to others when- 
ever a tragedy occurs. 

This year, the chapter's goal was to 
certify 100 students, and that number 
has been increasing since the program 
was established in 2001. 

It ended up being a great turnout, 
according to Cabrera. 

“The certification event was a great 
success and we were able to certify 93 
people, and overall, it was a win in our 
book considering that the chapter con- 
tains seven members,’ Cabrera said. 

They started off certifying 25 peo- 
ple, but each year, that number has 
gone up with the help of ASI funding, 
Cabrera said. 

“I hope that the students were able 
to benefit from the event and from be- 
ing certified so they can save a life by 


having the knowledge and skills that - 


others don't? Cabrera said. “I would 
hope that the students are able to in- 
struct others so that they are aware of 
CPR so that they can prevent an inci- 
dent and save the life” 


According to Cabrera, the chapter's 


- ultimate goal is to be able to continue 
the event to equip everyone with the 


knowledge of CPR and have certifica- > 


tion so that they can teach others the 
same skills to help and prevent a death. 

Aldo Palacios, a sophomore and 
criminal justice major, said that the 
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Members of the Kappa Beta chapter show students how to perform 


CPR. 


event was an overall good experience 
for him and the fraternity. 

“The event was cool and helpful 
because it was organized by ASI and 
AHA, and they supplied all of the 


materials needed for the instraction?” 


Palacios said. “The whole process was 


smooth; which made it pleasurable for 


everyone.” 

The Heartsaver First-Aid CPR AED 
is a classroom, video-based course 'that 
teaches students the critical skills to 


Stolen iMac, found 
dogs, and misdemeanor 
warrant arrest. 


By Matt SIMON 
Staff Writer 


Seizure at Blair Field 

University police assisted Long 
Beach Fire when a man suffered a 
possible seizure in the bleachers at 
Blair Field March 19 at 2:37 p.m. The 
man, in his 70s, was transported to 
the hospital. 


Burglary at Hall of Science 

A burglary was reported at the 
Hall Science in suite 272 on March 
21 at 6:23 a.m. Maintenance workers 
discovered an office door was bro- 


ken. When the faculty member went 
to their office they discovered their 
iMac computer was stolen along with 
the keyboard, mouse, and mouse 
charger. The estimated cost of the 
stolen items was $3,250. 


Who let the dogs out? 

Officers found two German shep- 
herds outside of The Outpost March 
21 at 5:59 a.m. University police 
brought the dogs to the police station 
until animal control was able to pick 
them up. The dogs were not chipped 
and did not have any identification. 


Man arrested for misdemeanor 

University police arrested a man at 
Bellflower Boulevard and Atherton 
Street on March 18 at 12:25 a.m. The 
man has a warrant for a misdemean- 
or. He was transported to Long Beach 
City Jail. 
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SPORTS 


be able to respond to and manage an 
emergency within a matter of minutes. 
The course teaches students to treat 
bleeding, sprains, broken bones, shock 
and other first-aid emergencies. 

Palacios hopés the number of stu- 
dents trained in CPR will keep rising. 

“A goal for us is to increase the 
number of students and hopefully by 
next year we are able to assist 150 peo- 
ple? Palacios said. “This is a goal that 
we look forward to each year” 


Lisa WILLISTON | DatLy 49ER 


Emergency responders gather around the man who had a 
seizure at the Dirtbags game on March 19. He was taken to the 
hospital shortly after. - 


FORUM 


continued from page | 


Bratlley, a senior Afrikana and re- 
ligious studies double major, said that 
the goal for this forum is to have a face- 
to-face discussion with administration 
about concerns regarding intersection- 
al student safety on campus. 

“My feeling is that what essentially 
prompted the need for a forum, orga- 
nized and led by students, was due to 
the ongoing feeling within the larger 
student population that our voices are 
not being heard on a consistent basis, 
Bradley said. “There is a lack of con- 
sistent proactiveness from CSULB ad- 
ministration in listening to students, so 
students feel it is necessary to lead in 
providing a safe space for students to be 
comfortable in speaking out and know 
that our voices are being heard.” 

President Conoley sent a mass email 
to the campus community inviting stu- 
dents to the forum. The message listed 
five guests that have been invited to 
converse in the discussion: Chancellor 
Timothy P. White, President Conoley, 
Vice President Taylor, Dean of Students 
Jeff Klaus and Chief of Police Fernando 
Solorzano. Of the five guests, only the 
president and vice president are con- 
firmed. 

The forum comes after the Feb 25 in- 
cident where a professor and one other 
student saw a male student holding a 
2.2-inch knife in a sociology class on 
race, class and gender. 

Executive Director of News Mike 
Uhlenkamp said the first forum that 
took place March 10 did not achieve a 
productive dialogue. 

“Unfortunately, the first forum did 


not allow for us to have that oppor- ° 


tunity. There wasn’t a dialogue. And 
so I hope there will be a dialogue and 
there will be a civil discussion about the 
concerns for safety on campus,’ Uhlen- 
kamp said. 

Uhlenkamp said that the second 
forum is not meant to be a discussion 
on the knife incident that took place at 
CSULB on Feb. 25 since the university 
has given all the information that they 
are able to give on the ongoing case. 

“Its more about giving students or 
other members of the campus com- 
munity an opportunity to share infor- 
mation about safety. We want to have a 
conversation about safety,’ Uhlenkamp 
said. 

The forum will be held today in the 
USU ballrooms from 5 p.m. - 6:30 p.m. 
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Burr-ed vision 


Actor and comedian 
Bill Burr shares his 
thoughts on performing 
for college students, 


Richard Pryor and the 
Illuminati. 


By JosH BARAJAS 
Sports Editor 


When Bill Burr takes the stage at the 
Long Beach Terrace Theater on Saturday, 
he'll be fulfilling a lifelong dream. 

Burr will perform stand-up comedy 
in the exact same spot his comedic idol, 
Richard Pryor, recorded Burr’s favorite 
special, “Richard Pryor: Live in Concert; 
in 1979. 

The Boston native has had his fair 
share of dreams come true. He got to play 
drums when former Guns n’ Roses mem- 
bers Slash and Duff McKagan reunited. 
Burr, also an actor, got to be on five ep- 
isodes of his favorite show, portraying 
Kuby in seasons four and five of “Break- 
ing Bad” 

On Saturday, he'll get to scratch one 
more thing off his bucket list. 

To get a grasp on the type of person 
Burr is, his publicist sent out a short bi- 
ography that contained the following 
excerpt. 

“Bill is against organized religion and 
believes we should go back to the gold 
standard for our currency, the press 
release said. “None of his opinions are 
based on any sort of reliable information. 
He tends to go with his first thought, be- 
cause reading makes him sleepy.” 

The 47-year-old comedian spoke with 
the Daily 49er about his admiration of 
Richard Pryor, his controversial material 
and feminism. 


What is it about that Richard Pryor 
special that has you extra excited about 
this show? 

That special is so live I can’t even ex- 
plain it. Just how he comes out while 


people are being seated, there’s something 
about that special that feels voyeuristic. 
It doesn’t come off like you're watching a 
special, it’s like you're watching security 
footage of this gig. He just walks out on 
stage, he’s messing with the crowd, there 
are people walking up to him, crazy stuff 
going on. And you just watch him, not 
only did that not affect him, it takes the 
show to another level and he just gets into 
this zone and maintains it for an hour and 
20 minutes. He's just in a zone and abso- 
lutely destroys... Even the stuff when he 
makes fun of white people, the way he did 
it he got you laughing at yourself. It wasn’t 
malicious, but he would still be making 
these brutal points about what the world 
was like for him because of guys like me. 


Is Richard Pryor your favorite come- 
dian? 

Hes the greatest whoever did it, is 
all I can say. Like, I never met him, but 
when he died I felt like a friend died. [I 
felt] the exact same level of sadness that 
if someone I knew died. I never met him, 
but that’s how good he was. It just can't be 
stated enough he’s the greatest who ever 


did you know the 
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did it and I really don't think there's any- 
body close. I think every art form has that 
person that's so good they’re untouchable. 
You can't pass that guy, he’s Richard Pryor. 
The fact that I'm going to be performing, 
not only on a place where he stood, but 
the same stage that the greatest special of 
all time, as far as 'm concerned, was re- 
corded; that's just a major buck. 


Are you nervous about this show? 
I'm not nervous in a bad way. I'm ex- 


cited; that’s probably a-better word. The’: 


only thing I’m nervous about is if I walk 
in there and they've redone [the theater], 
and it doesn't look anything like when 
[Richard Pryor] was in there and it feels 
like I'm just doing another theater. That 
would be a letdown, but I don’t think that 
will happen. 


Do you still do college shows? 
Yeah, I do colleges, sure. 


The reason I ask is because we are a 
college newspaper and comedians have 
said before they avoid college gigs be- 
cause today’s students aren’t as tolerant 
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Bill Burr is the creator and star of Netflix’s “F is for Family” and has numerous comedy specials streaming on the 
service. 


of controversial, edgy comedy, much like 
yours is. 

That’s all blown out of proportion. A 
couple of [comedians] said it and then it 
became, ‘comedians aren't doing colleges 
anymore: There are a bunch of comedi- 


* ans that do colleges every night and they 


do so called ‘edgy jokes’ and nothing bad 
happens. It’s just when somebody does 
complain they. act like the sky is falling. 


So you want college students at your 
show? 

I like talking to young people. I like 
hearing what they're thinking and I like 
telling them what I’ve learned. And I like 
to give them something positive. There's 
just so much negative sh*t going on. This 
is going to happen and that’s going to 
happen and how are you going to pay off 
student loans? And it’s like, you're going 
to be fine. The amount of opportunity 
there is right now... you just come up with 
an app! 


You’re prone to controversy. After 
all, you go after women on your pod- 
cast and on stage, especially feminists. 
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Why is that? 

[I go after them] because [feminists] 
are completely unchecked. Whatever 
they say about men is just taken as law. 
I'm not saying they don't have points, but 
just nobody is questioning them. It’s stu- 
pid, like the whole wage gap thing. They 
don't take into consideration how much 
women cost men. Like if you get mar- 
ried, it’s just standard now that you have 
to blow three months of your salary on 
them. You take them out on Valentine's 
Day and who has to pay? For the most 
part the guy has to pay. Say they fix [the 
wage gap], do I still have to blow three 
months of my yearly salary and take you 
out to dinner? That isn’t fair either. Look, 
I'm speaking in generalities and I’m just 
having fun with it and I have to tell you, 
the amount of women that come out [to 
my shows] and laugh and have a good 
time is off the charts versus the ones who 
get offended. 


Your animated Netflix show, “F is for 
Family,” is semi-autobiographical. In the 
show, you poke fun at how people treated 
women in the 1970s. Is the way you were 
raised the reason you focus so much on 
the gender gap? 

No, it didn’t come from that. It just 
[came from me pointing stuff out]. But 
like, I don't think I say anything that cra- 
zy. | think the craziest sh*t I talk about is 
the Illuminati stuff. Talking about peo- 
ple with goat heads thinking about how 
to thin out the population. I think that’s 
way more intense than talking about how 
my wife buys too much sh*t on Amazon. 
If you really look at those two subjects I 
think [the Illuminati] would be much 
crazier. But, yet again, the Illuminati is 
not a mainstream topic. But if you do the 
men [versus] women thing then it be- 
comes like, ‘Is he saying this?! What did 
he mean by that?!’ It’s so f*cking stupid. 
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a mandatory 11th year without any funding to Forty 
Niner Shops if they did not meet certain sales volume 
requirements, which they did not. 

The extension was in large part negotiated in order 
to avoid such a situation, according to Stickney. 

Although the contract is signed and negotiated 
between Coca-Cola and the Forty Niner Shops, its 
terms apply to “all locations on the campus where re- 
freshments.are sold, dispensed, served, distributed or 
sampled,’ according to the current contract. 

Associated Students, Inc. President Jose Salazar, 
who also serves as a student board member for Forty 
Niner Shops, said that’ when they discussed renewing 
the contract with Coca-Cola back in the early fall 2015 
they decided that the beverage company gave them 
the best deal that the school could get. 

“We asked, “What are they going to do to give back 
to the students?” Salazar said. 

Salazar pointed to the fact that along with a renewal 
of the pouring rights contract would be a renewal of 
scholarships provided by Coca-Cola. ; 

“This directly benefits the CSULB students, staff 
and faculty as those dollars are reinvested and directed 
back to campus activity,” Stickney said. 

The amended contract also excludes the university’s 
volume requirement for the duration of the extension, 
according to Clint Campbell, the CSULB director of 
contract and facilities. 

Janna Cordeiro, a public health consultant working 
with the Latino Coalition for a Healthy California, 
which recently received a grant from the California 
Endowment to write a student handbook on pouring 
rights agreements, says that it doesn’t make sense that 
even though the contracts between soda companies 
and colleges remove competition, the schools are still 
penalized when the products don't sell as projected. 

Campbell blames the recent financial downturn for 


Enjoy Coke... Please 


According to Beverage | 
Digest’s 2015 Fact Book, | 
in 2014 Americans | 
purchased 130 fewer 
servings of soda per per-| 
son per year compared | 
to 2005. | 


| Forty Niner Shops is a 

| non-profit corporation; 

| its food service opera- 

| tions at CSULB include 

| Campus Dining Services 
and the Convenience 
Stores. 

| According to the 

| Forty Niner Shops’ 2014 
Form 990, it donated 
$299,918 to CSULB. 


the drop in Coca-Cola beverage sales at CSULB. 

But the real reason may lie in the drastic change of 
heart Americans have had regarding soda, which has 
been reflected in declining sales. 


What’s All The Fizz About? 


Pouring rights agreements have come under scruti- 
ny from public health advocates who say they promote 
the consumption of soft drinks. Instead of providing 
students with more choices, they “create a monopoly” 
under which universities are put in a position to “push 
drinks from a single brand,” according to Marion 
Nestle, author of “Soda Politics: Taking on Big Soda 
(and Winning)” and a professor in the Department 
of Nutrition, Food Studies and Public ‘Health. at New 
York University. 

The restrictions on the type of beverages that can be 
bought on campus affect faculty, visitors and students, 
especially those who rely on a university meal plan. 

In a statement to the Daily 49er, the Forty-Niner 
Shops said that Coca-Cola provides a variety of prod- 
uct choice for CSULB students such as Dasani Water, 


SmartWater, Vitaminwater, Honest Tea, Monster an 
Illy. 

However, these brands all fall under the umbrella of 
one corporation and inhibit local brands from enter- 
ing the market. 

Paddy Spence, the chief executive officer of Zevia, 
a Los Angeles-based soda company that sweetens its 
drinks with stevia, calls pouring rights agreements the 
“dirty secret of the beverage industry” and says that 
they stifle competition. 

“College campuses are still really controlled by two 
big companies, Coke and Pepsi,’ Spence said. “When 
consumers find out about it, they don’t like it. The 
see exclusive contracts get in the way of freedom of 
choice.” 

Zevia has attempted several times to distribute their 
product to college campuses but have failed due to ex- 
isting pouring rights agreements. These agreements 


| Per contract: “University 
| will use its reasonable 

| efforts to maximize the 
| sale and distribution of 

| products... on campus.” 
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It'simportant to note | 
that a pouring rights | 
agreement is not neces- | 
sarily required in order | 
for Coca-Cola products | 
to be sold on a college 


| 


campus. | 


"| Curiously enough, 


Coca-Cola has said that 
Dasani bottles are filled 
with treated tap water 

| taken from municipal 
water supplies. CSULB 
already offers similar 
quality water in the 
water fountains found 
throughout campus with 
much less waste. 
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create what is known as a captive market, in which po- 
tential customers are constrained to purchase a good 
or service from a particular supplier because of a lack 
of competition. 

In 2012, The University of Vermont decided to end 
its pouring rights contract with Coca-Cola. It also 
ended bottled water sales through vending, retail, 
concessions, catering or residential dining and instead 
installed drinking fountains campuswide, citing the 
needless amounts of waste created by bottled water. 

“This change has been student-driven,” said Gioia 
Thompson, the director of the Office of Sustainabili- 
ty at UV, in a press release. “Students advocating for 
an end to sales of bottled water have dedicated many 
hoeli#s.over-the past four years encouraging fellow stu- 
dents to change their habits and persuading adminis- 
trators to foster a more sustainable beverage system 
for the community,’ 

“Yast year, San Francisco State University students 
rebuked an effort by administrators to implement a 
pouring rights agreement on their campus. Their 
petition stated that a pouring rights agreement would 
expose “students to unhealthy soft drinks and corpo- 
rate advertising and undermine the integrity of public 
education.” 

The students were eventually successful in prevent- 
ing the contract’s implementation, which included a 
provision that would endow a soda company-spon- 
sored department chair. 

Although no such provision is included in the 
current contract between the Forty Niner Shops and 
Coca-Cola, the soda company is allowed to call itself 
an “official sponsor of the campus” and use its logo 
alongside university insignia, which critics say gives 
the impression the university endorses the consump- 
tion of Coca-Cola products. 

However, the most troubling aspect of the pouring 
rights agreements aren't the beverages themselves, ac- 
cording to Cordeiro, but the access the soda company 
gets to students on campus for the purposes of mar- 
keting and advertising. 


CSULB was unable to fulfil the volume commitment from the terms of the last puring rights deal signed in 2006. As stated in the contract, each year the university 
agreed to purchse 29,308 standard cases of bottle or can products and 14,630 gallons of fountain syrup. 


14,630 
gallons of 
fountain 
syrup would 
fill a pool 

21 feet wide 
and 4.5 feet 
deep 


x 100,000 


When mixed 
with soda 
water, 
» 14,630 gallons 
of fountain 
syrup makes 
roughly 
702,240 
16-ounce cups 
of soda 
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An Bui, the president of the Real Food Challenge, 
a student organization at SFSU that led the campaign 
against the pouring rights agreement, says one of the 
reasons for the protest at his school was that soda 
companies are employing similar marketing tactics as 
the tobacco industry. 

Last year, The New York Times uncovered records 
showing Coca-Cola was funding a nonprofit organi- 
zation called Global Energy Balance Network, con- 
sisting of scientists publishing misleading studies in 
scientific journals that downplayed the role diet plays 
in obesity and instead pushing for physical activity as 
the sole solution. - 

The newspaper has gone so far as to call soda com- 
panies the new Big Tobacco for their tactics aimed at 
misinforming the public on the health effects of their 
products, tactics that are diametrically opposed to the 
values a university is supposed to represent. 

Among student comments collected by a tobacco 
task force put together for CSULB’s Breathe campaign, 
a number of students said that the prevalence of junk 
food on campus was a bigger concern to them than 
tobacco smoke. One student wrote: “I feel more both- 
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say they promote corporate interests while endanger- 
ing academic freedom. 

Target, another company marketing to college stu- 
dents, has in the past sponsored a Back-To-School- 
Night at CSULB where they provided buses to shuttle 
students from dorm buildings to a local retail location 
for an after-hours shopping social. 

Target says that it has been hosting these college 
shopping events at select universities for more than 
15 years. 

“These events help Target connect directly with 
college students. In turn, they provide students with 
an opportunity to stock up on everything they need 
- including food, health and beauty supplies, laundry 
and kitchen essentials, as well as fashion and dorm 
furnishings,’ said Lee Henderson, a representative for 
Target. 

In the book “Educating Citizens: Preparing Amer- 
ica’s Undergraduates for Lives of Moral and Civic Re- 
sponsibility; authors Anne Colby, Thomas Ehrlich, 
Elizabeth Beaumont and Jason Stephens explain the 
ethical concerns regarding these types of commercial 
activities on college campuses. 


Josts Manpata | DatLy 49ER 
Colin Stanley, 23, buys a soda from one of the many Coca-Cola vending machines located 
on CSULB’s campus. 


ered by the barrage of soda advertisements on campus “The commercialization of higher education, in- 


than I do about tobacco.” cluding corporate sponsorship of faculty and student 
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‘students,’ Salazar said. 


Part of a Bigger Trend 

Pouring rights agreements are only one part of a 
growing trend toward the commercialization of the 
college environment, 
according to Cordeiro. 

But allowing com- 
panies to market to 
students on campus 
can. also. present op- 
portunities for stu- 
dents to make con- 


Coca- Diet 
Cola Coke 


nections and market 
themselves for jobs, 
according to Jose Sala- 


“From a_ business 
aspect, it is good for 


“But if a company’s 
values are not aligned 
with the universi- 
ty’s mission, I would 
speak out against it” 6.8% 

In a 2011 article Source: Beverage Depot 
addressing  advertis- 
ing and marketing 
practices at colleges, 

The New York Times 

pointed out that while 

companies have been marketing to college students 
for decades, “what is happening on campuses today 
is without rival, in terms of commercializing everyday 
college life.” 

In fact, one of the ways companies permeate the 
college environment and are able to easily fly under 
the radar is by hiring students to be what are known in 
the marketing world as brand ambassadors or brand 
managers. 

“The typical role [of a student brand ambassador] 
ranges but a lot of them have to do with on-campus 
activities such as handing out product samples or do- 


i igh 
Losing weight 
Sales of diet soft drinks are falling faster than regular soft drinks as 
some consumers shy away from artificial sweeteners. 
2013 percent change in sales volume 


Pepsi- 
Cola 
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paper airplane competition earlier this month. 

These thinly-veiled marketing strategies on cam- 
puses are employed 
by companies because 
college goers are at 
a prime age to build 
brand loyalty, which 
has the potential to 
carry over into adult- 


hood, creating lifelong 
Dr Diet 


ee Dyer customers. 


“Because they are 
college students, they 
are more likely to have 
more disposable in- 
come after they gradu- 
ate,” Moisio said. “The 
sooner you connect 
with them the better” 
He said that while 
CSULB is not yet as 
commercialized as 
other campuses, it be- 
comes increasingly 
difficult to put a cap on 
the commercial pres- 
ence on campus once 
the door is opened be- 
cause it becomes an entrenched part of campus life. 
“[Marketers’] strategy is to normalize corporate 
sponsorship so you don't notice it anymore,’ Cordeiro 
said. “Students will in- 
evitably associate their 
college years, typically 
a positive experience, 
with a product.” 


Do you avoid soda? 


research, corporate underwriting of programs, adver- 
tising on websites, and exclusive ‘pouring rights’ giv- 
en to soda companies at sports and other events, can 
provide important financial benefits but also reinforce 
themes of materialism pervasive in general culture.” 
On its part, Coca-Cola has engaged in a bevy of 
promotional activities at CSULB in the past, including 
setting up a Coca-Cola AHH Lounge @ ASC! where 
Coke products were handed out to students and in- 
stalling a large soda can personalization machine on 


campus as part of the Share a Coke Campaign last 


May. 

“State schools are especially targeted because they 
have a lot of first-generation students and students of 
color who are part of the communities that are drink- 
ing the most soda,’ Cordeiro said. 

According to Stickney, Coca-Cola provides phil- 
anthropic support to the campus, including multiple 
$5,000 First Generation Scholarships awarded yearly. 

When asked whether Coca-Cola would continue 
funding student scholarships if the Forty Niner Shops 
revoked the current pouring rights agreement with 
the soda company, she said they would not. 

As part of its on-campus marketing strategy, Co- 
ca-Cola also hires a CSULB student brand ambassa- 
dor, though the position is currently vacant pending a 
new hire, according to Stickney. 

The Coca-Cola student brand ambassador from last 
semester, Maribel Francisco, declined to comment on 
her role and experience regarding the position. 

On a Facebook account associated with the Co- 
ca-Cola student brand ambassador —which is used 
to engage with the campus community — pictures are 
posted of smiling CSULB students posing in front of 

a Coca-Cola backdrop 
holding cans of Coke 
Zero. 

There are posts 
such as: “CSULB So- 
rorities loves [sic] Diet 


Americans’ attitudes toward including soda in their diet are Coke!” 


Buying In 


soda. 


unchanged since last year. But Americans are far more likely 
now (61%) than in 2002 (41%) to say they are trying to avoid 


Coca-Cola did not 
return a request for 


ing a presentation on the brand and speaking favor- Or Selling @ Include Avoid @ Don’t think about comment. 

ably about it? said Risto Moisio, an associate professor ee phees Moc ane Lbs ‘ Moisio says that the 

of marketing at CSULB who specializes in consumer Out? Regular sola a growing commercial 

behavior.’ The barrage of 41% stores presence in higher 
Red Bull, for instance, hires students as brand man- marketing on college 36% (on i education is difficult 

agers who canvass the campus and promote the com- campuses comes at a 233 ive _ 22% to recognize because, 


pany’s energy drink while handing out freebies, most 
noticeably during finals week. 

According to a previous Red Bull job posting, 
brand managers at CSULB are expected to “establish 


and maintain relationships while supporting key uni- 


versity bodies and individuals, including key opinion 
leaders on campus to keep the brand desirable” and 
“contribute to the infusion of Red Bull into student 
life, a ‘lifestyle choice’ to be continued post-university.” 

A spokesperson for Red Bull declined to comment 
saying, “Because we are a privately held company 
and for competitive reasons, we are not able to dis- 
cuss marketing strategies including the student brand 
manager program.” 

Red Bull has also sponsored numerous university 


events such as chariot races during homecoming and a 


Students who are 
deemed to have a 
high “cool quotient” 
or have a large social 
media presence are 
typically favored for 
these positions. 


time when students 


are becoming less 
competent when it peat 
comes to managing 
their personal financ- 
es, according to a 
2015 report by Money 
Matters on Campus. 
College students are also saddled with more debt than 
any other time in the past; the latest numbers available 
show that the average CSU student graduating in 2014 
averaged $16,745 in loan debt. 

For college administrators, corporate subsidization 
of campus activities are typically seen as a necessary 
evil to overcome budget shortfalls. But critics of these 
marketing tactics question their educational value and 
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outside of campus, 
Americans are already 
immersed in a culture 
of advertising. One 
2014 study conducted 
by Media Dynamics 
Inc. reported Amer- 
icans are exposed to 


362 ads a day. 
Moisio says Americans are as aware of how com- 


mercialized their environment has become as fish are 
of water. 

Ultimately, he says that as a society we have to have 
a conversation about what we consider sacred territo- 
ry, free from commercialization. 

“It’s a big ethical issue: What's not for sale?” 


Why Cuba and the 
US need to better their 
relations. 


By JORGE PANIAGUA 
Staff Writer 


he President of the 

United States, Barack 

Obama, visited Cuba - 

yes, it finally happened. 

Obama, along with 

first lady Michelle, daughters Malia 

Ann and Natasha, and Secret Service 

agents, landed in Havana on Sunday 

to tour the city on foot. The first family 

waved to crowds of enthusiastic specta- 

tors recording the visit on their phones 

and cheering the United States presi- 
dent on. 

The presidents decision to journey 
through the historic city of Old Havana 
on foot was a good choice - making the 
long-awaited visit personal, rather than 
one thats all business. 

This historic visit is the first step in fi- 
nally normalizing relations between the 
two countries after a bitter 55 years, and 
normalizing relations between the USS. 
and Cuba is very needed. 

But why is it so important for the two 
to become pals or, at best, acquaintances? 

One word: Embargo. 

The U.S./Cuba embargo harms the 
people of Cuba, not just the govern- 
ment as intended. Cubans are denied 
access to technology, affordable food 
and, most importantly, medicine. 
Items which, if the embargo were lift- 
ed, could easily be available for the Cu- 
ban people. 

The embargo keeps American com- 


BRUSSELS 


continued from page | 


Jennifer Fleming, an associate professor 
for Journalism & Mass Communications, 
was in Belgium from March 7-13. She 
said in an email that even while she was 
there, before any hint of a terrorist attack, 
patrolling soldiers were a staple of her Bel- 
gian experience. 

“The ominous presence of soldiers 
throughout Brussels made it clear that 
the city was on high alert,” said Flem- 
ing. “Unfortunately and sadly, what- 
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Fyvom missiles to mistletoe 


O ivier DouttEry | ABACA Press | TNS 


U.S. President Barack Obama waves as he leaves a baseball game on Tuesday, March 22 in Havana, Cuba. 


panies from doing any kind of busi- 
ness in Cuba and prohibits Americans 
from directly traveling to the country 
or spending any money within the 
Cuban borders. Until this trade em- 
bargo is lifted by the U.S. Congress, it 
will continue to affect both countries 
negatively. 

Ties between the two. countries: were 
severed in 1961, following a failed US. 
invasion of the country, which attempt- 
ed to topple Fidel Castros communist 
regime. The embarrassing U.S. military 
failure caused great mistrust of the US. 
throughout Cuba, pushing them into an 
alliance with the U.S? then archfoe, the 


ever measures Belgian officials took, 
including the stationing of troops at 
major public spaces across the city, 
were not enough to prevent another 
terror attack in Europe” 

I don't know if there really is any sure- 
fire way to avoid future attacks. And, at 
this point, I don’t know how much energy 
the global community has left to spare for 
tragedies of this scale. 

Of course, my heart is past the point 
of broken for Brussels, and those affected 
as a whole. Of course, my sentiments are 
radiating out toward everyone who has 
been hurt in any way, shape or form by the 
blasts. 


Soviet Union. 

In 1962, matters between the U.S. 
and Cuba only worsened. Soviet mis- 
siles were found being stored on Cu- 
ban soil. The U.S. feared an attack from 
the Soviets coming from Cuba. A nu- 
clear war was on the verge of becom- 
ing reality, or so many thought during 
a time notoriously deemed the*Cuban 
Missile Crisis, which lasted a short, but 
very intense, 13 days. 

The missiles were eventually diverted 
from Cuba, but the relationship between 
the U.S. and the Cuban government failed 
to improve. The embargo was imposed in 
1962 by former president John E. Kenne- 


But I still don’t know what, as an unaf- 
fected stateside American, I'm supposed 
to do. 

As much as I hate to say it, terrorist at- 
tacks have become a relative staple of our 
news coverage. We may not be referencing 
an attack every week, but the heightened 
relevance with which they relate to our 
communities has been all the more elevat- 
ed in the last year. 

For as many stories that break about 
terrorist attacks in western Europe, 
there are just as many, if not more, that 
don't get the media coverage they de- 
serve. 

Just a handful of days ago, Istanbul, Tur- 
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dy. 

While the embargo was intended. to 
hurt the Cuban government, it ended up 
affecting the Cuban people instead. 

As reported by the American Associ- 
ation for World Health, doctors in Cuba 
have access to less than 50 percent of the 
drugs on the world market, and food 
shortages led to a 33 percent drop in ca- 
loric intake between 1989 and 1993 as a 
result of the embargo. 

“Tt is our expert medical opinion that 
the U.S. embargo has caused a significant 
rise in suffering - and even deaths - in 
Cuba,’ as stated by the report. 

Certain treatments, such as the kind 


key saw a suicide bomber kill five people 
and injure over 30 more in the center of 
a main shopping street — but the rest of 
the world didn’t. There were no Facebook 
safety check-ins or profile picture filters of- 
fered for the Turkish victims. There was no 
viral outburst of rage against the attack or 
mainstream coverage in the same capacity 
as the Brussels attack. 

It’s not that one is more tragic than 
the other, or one should be more deeply 
felt. The issue of coverage is indicative 
of a far larger problem in the media, but 
that’s a discussion for a different day. 
What we need to look at in this moment 
is unifying. 
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necessary to medicate bone cancer and 
antiretroviral drugs needed to treat HIV/ 
AIDS, are not readily available to the Cu- 
ban public because they are sold under 
US. patents. 

Going even further, the embargo 
harms the U.S. economy. According to a 
study by the Cuba Policy Foundation, a 
nonprofit founded by former U.S. diplo- 
mats, the annual cost of the embargo to 
the U.S. economy is somewhere around 
$4 billion in lost sales of export and relat- 
ed profit. 

However, the biggest piece of evi- 
dence necessary to convince one that the 
U.S. and Cuba need to better relations, 
and get rid of this embargo issue, are the 
events that took place in Cuba during 
the ‘90s. 

In 1991, Cuba lost its biggest financial 
supporter, the Soviet Union, when the 
Union collapsed. Widespread famine, 
illness and poverty afflicted the island na- 
tion following the dissolution of the Soviet 
Union. The Marxist-Leninist state was the 
reason Cuba was prosperous for so many 
years. 

Former president of Cuba Fidel Castro 
said in a 1994 speech, “We just say: give 
our country the chance other countries 
have. This blockade [the U.S. trade em- 
bargo] is cruel, inhuman? 

Cuban people were suffering and leav- 
ing the island in flocks to the U.S. during 
this period, and still are to this day. Get- 
ting rid of this embargo is a necessity. We 
have to help the Cuban people out:it’s the 
humane thing to do. 

Obama’ visit to Cuba is a step in the 
right direction toward improving matters 
with the Latin country. We help them out, 
and, in turn, they help us out. 

Its been long enough. It’s time the U.S. 
and Cuba end this ongoing remnant of 
Cold War history, once and for all. 


There will be heartbreak every single 
time another story breaks. There will be 
outrage every single time a life is lost. But, 
more than anything, there will be a sense 
of community fostered every single time 
something like this happens. 

And in those moments of ultimate 
confusion and pain, all we can do is trust 
that community. Look to one another, let 
yourself fall into the shared sense of loss 
and turn your eyes to a future where we 
can remember these events as hallmarks 
of the past. 

Until we get to that point, though, stay 
aware. Stay connected. And, above all, stay 
empathetic. 
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No rest for the Dirtbags 


LBSU gears up for 
conference play over 
spring break, but first 
a nonconference series 
against rival Fullerton. 


By MaTT SIMON 
Staff Writer 


Finishing off its nonconference 
play, the Long Beach State baseball 
team is gearing up to a take on a fa- 
miliar foe Thursday when it travels to 
Cal State Fullerton to face the Titans 
in their annual nonconference series. 

The Dirtbags roll into Fullerton 
winners of 9 of 11 and a 14-6 record 
against non-conference opponents. 
CSUF was voted the preseason Big 
West favorite by coaches and have 
started the season 11-8. 

While the series won't count to- 
ward conference play, it’ll be a mea- 
suring stick for both teams that were 
projected to finish in the top three 
spots in the Big West. 

“Fullerton is always one team we 
have circled,” sophomore pitcher 
Chris Mathewson said. “They're the 
first series we start off with, but every. 
game is important.” 

The first series will be a test for 
the' Dirtbags as CSUF’s pitchers have 


allowed 5.66 hits per nine innings, — 


which ranks second in the nation. 


| PRESS NOM 


WILLIAM MartTIn | Datty 49ER 


The Dirtbags celebrate after junior outfielder Alex Muzzi hit a walkoff single in the bottom of the 13th inning to give 
LBSU a 1-0 win over Nebraska on March 5 at Blair Field. 


While CSUF is 11-8 to start the sea- 
son, they have a home record of 8-4. 
The Dirtbags’ pitchers have also had 
a stellar start to the year going 13-1 
when they pitch at least six innings. 

“A lot of these guys it'll be their first 
time [facing Fullerton],” Hampson 
said. “It'll be good to have everyone 
see what it’s like in the Dirtbags-Titan 


rivalry,” 

The Dirtbags start conference play 
April 1 against the University of Santa 
Barbara at Blair Field. 

Last season, the Gauchos took their 
opening series two games.to.one. The 
Dirtbags led in the rubber match but 
gave up four runs in the eighth inning 
to lose 4-2. 


Public Relations Day 


Career Evolution: 


Transitioning From One 


Path to Another 


Monday, April 18 


8:15 a.m. - 1:30 p.m. ¢ USU Ballroom 


The Gauchos have started the year 
15-3, and are 11-1 at home, after the 
2016 Big West Preseason Coaches 
Poll projected to finish fourth. 

The preseason poll picked UC Ir- 
vine to finish second in the confer- 
ence. With a record of 14-6 to start 
the season; the Anteaters are on track 
to make a run for an even better spot. 
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The same poll picked Cal State 
Northridge to go fifth this season, 
but after an 18-3 start to the season, 
the Matadors are turning some heads. 
CSUN is on a 13-game winning streak 
and two of its losses came in its open- 
ing series against CSU Bakersfield, 
meaning the Matadors have won 17 
of their last 18. 

With several teams in the running 
for the Big West crown, LBSU will 
need to continue its dominant pitch- 
ing. where the Dirtbags have gone 
13-1 in games, their pitcher goes at 
least six innings. 

The opposite goes for when the 
Dirtbags’ pitchers don’t make it six 
innings when they are 1-5. 

“The main thing is just pounding 
the zone,” Mathewson said. “We need 
to stay consistent and continue to 
grind even when we get into trouble.” 

LBSU will also need to improve 
its 16-18 conference record from last 
year. 

“It’s all the same game [conference 
and nonconference play]? junior 
shortstop Garrett Hampson said. 
“There’s more in-depth scouting re- 
ports because you play them so many 
times, but when it comes down to it, 
we're playing pretty good right now 
and we're looking to carry it into con- 
ference play.” 

The Dirtbags open their noncon- 
ference series against the Titans on 
Thursday at 6 p.m. at Goodwin Field 
in Fullerton. 
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Lights, Camera, Action! 
Spotlight on Entertainment Marketing Campaigns 


Mary McNamara 


Two Dynamic Careers: 
Serious Critic and Creative Writer. 
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